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Welcome

How to Book 10-25 More Weddings Next Year Without Ever
Paying for Ads (And Get Featured in Kentucky's Largest
Vendor Directory for Free Exposure to 50,000+ Engaged
Couples)

Yes, really — we've helped hundreds of Kentucky photographers, florists,
venues, planners, DJs, cake artists, officiants, and more double their
inquiries using these exact tactics. Now, with our directory at
kentuckyweddingvendors.net, you can amplify your reach to brides
searching "Louisville wedding photographer" or "Lexington barn venue"
every day.
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Wedding Guide

As a wedding vendor in Kentucky, you face
unique challenges getting in front of the
right couples at the right time.
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Chapter One A Heart-to-Heart Letter From Us

Chapter One

A Heart-to-Heart Letter From Us
(The Real Talk You Need)

A Letter From Someone Who Gets It

Hey friend,

My name is Sarah Mitchell. Six years ago | was a wedding photographer
in Lexington shooting 8 weddings a year, crying over my bank account,
refreshing my inbox at 2 a.m. hoping one more lead came in. | spent
$4,800 on a major directory “featured” placements and got... four
inquiries. Two ghosted. One wanted me to shoot an entire wedding for
$800 and “exposure.”

Then | accidentally discovered the strategies in this guide. Last year |
shot 34 weddings at my new $5,800 average. This year 'm on pace for
41— and I haven't spent a single dollar on ads without return since 2021.

Every single tip youre about to read has been battle-tested by our
private  community of over 1,100 Kentucky wedding pros —
photographers in Paducah now ranking #1 for “Western Kentucky
wedding photographer,” florists in Richmond who went from 6 weddings
to 29, barn venues in Shelbyville that book 18 months out.
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Chapter One A Heart-to-Heart Letter From Us

L, These arent theory. These are the
' exact playbooks.
Crab a coffee (or a bourbon — we
e are in Kentucky after all), silence the
- e o - - notifications, and let's get you the
e - inbox full of dream clients you
- deserve.

Youve got this, Sarah Mitchell
(Wedding Photographer)
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Chapter Two The State of Wedding Marketing in 2025

Chapter Two

The State of Wedding Marketing in 2025

Designing Your Brand Aesthetic

e 91% of couples now find at least one vendor through Google (The
Knot 2025 Report)

e 74% still use Pinterest every single day of their 11-month average
engagement

e Average engaged couple follows 19 wedding vendors on Instagram
before booking

e Only 9% say the big marketplace sites (The Knot, Kentucky Wedding
Vendors, WeddingWire, Zola) are their #1 source

o 68% will book the first vendor who responses under 5 minutes (even
if you're slightly more expensive)
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Chapter Three Strategies

Chapter Three

Strategies

Strategy #1: Google Business Profile Mastery (the money printer)

Step-by-step, click-by-click instructions:
o How to claim it if you haven't
e The exact categories to choose (most people pick the wrong one
and tank their ranking)
o The “services” section — list 30+ hyper-specific services Example for
photographer:
Lexington Wedding Photography
Louisville Elopement Photographer
Kentucky Barn Wedding Photographer
Golden Hour Engagement Sessions
Super 8 Film Add-On
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Chapter Three Strategies

Photo strategy — the 12 types of photos Google loves

The weekly posting schedule that got a Bowling Green DJ from
page 4 to the 3-packin 41 days

Review begging script that gets 80% vyes rate (text + email
templates)

Q&A section pre-answering — steal our 50 questions we preload

Strategy #2: City-Specific Landing Pages That Rank

The template we copy-paste for every member:

Ideal URL structure

Word count sweet spot (1,800-2,800 words)
Exact headline formula that converts

Photo layout that decreases bounce rate by 60%
FAQ schema code

Top Cities In Your State/ Country

Strategy #3: Pinterest That Actually Books Brides

The 2025 Pinterest algorithm explained in human words

Exact board strategy (we create 22 boards for every member)

How to design pins in Canva that get 5,000+ repins

The “secret” description formula that drives 300+ clicks/month per
pin

Group board list of 45 high-traffic Kentucky & Southern wedding
boards that still accept contributors
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Chapter Three Strategies

Strategy #4: Instagram & TikTok Reels That Fill Your
Inbox

o The 11 Reel formats that booked our members $1.2M last year

Exact scripts + trending audio links (updated monthly on our site)
Hashtag groups for every Kentucky region

Stories strategy that gets 40-60% reply rates on “Are you available?”
How to turn one wedding into 100 pieces of content (content
batching calendar)
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Chapter Three Strategies

Strategy #5: Free Press & Blog Features

o The email pitch template with 84% open rate and 61% feature rate
» How to shoot with “feature in mind” (checklist for photographers)
» Styled shoot directory that actually wants your work
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Chapter Four Bonus Strategies

Chapter Four

Bonus Strategies

Bonus Strategy #6: The “Real Wedding Submission” Funnel

One submission - 7 blog features = 41 inquiries in the last 18 months

Bonus Strategy #/: Styled Shoots That Make Money

How to get sponsors to pay YOU to participate instead of the other way
around.

Your 30-Day “Get Fully Booked” Calendar

Printable calendar with daily tasks. If you do every single one, you'l have
50+ new inquiries in the next 60-90 days.
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Chapter Four Bonus Strategies

Tools, Checklists & Swipe Files

Google Business Profile checklist

City-page template (Word doc link)

Review request text templates

Pinterest pin Canva templates (direct links)

Email pitch swipe file

Hashtag vault (1,200+ wedding hashtags sorted by niche & location)
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Conclusion

Let's Keep This Going Together

You now have everything you need to
blow up your bookings for free.

Join our free Facebook community
“Kentucky Wedding_Vendors”. OR visit
our website -
https://kentuckyweddingvendors.net
You deserve to be fully booked doing
what you love. We can't wait to
celebrate your next “I'm officially booked
solid” post.

All the love,
Kentucky Wedding Vendors
www.kentuckyweddingvendors.net
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https://web.facebook.com/kentuckyweddingvendors/
https://kentuckyweddingvendors.net/
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